Private Sector and the SDGs

Joining forces for a brighter future

Moldova Business Week
16 September 2022
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United Nations funds and programmes, specialized agencies
and other United Nations entities working in Moldova
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Resident Coordinator Office UN Moldova



Moldova 2021 SDG Progress

GOOD HEALTH
AND WELL-BEWG

DECENT WORK AND
ECONOMIC GROWTH
1 CLIMATE 15 LIFE 1 PEACE, JUSTICE
ON LAND AND STRONG
INSTITUTIONS
Dashboards: @ SDG achieved Challenges remain @ Significant challenges remain @ Major challenges remain Information unavailable
Trends: 4 On track or maintaining SDG achievement Moderately improving =» Stagnating <« Decreasing Trend information unavailable

Source: Sustainable Development Report 2021



* A sustainable business is an enterprise that has a minimal
negative impact or, on the contrary, a positive effect on
the global or local environment, community, society, or

s e economy.
Sustainability
) . b * Natural disasters, climate change, environmental pollution
N bUSI ness IS and degradation, social unrest or economic and gender
. disparity can damage long-term prosperity and therefore
Importa nt? the business itself.

* Global challenges are in need of solutions that the private
sector can deliver, representing a large and growing
market for business innovation.




CONSUMER AND EMPLOYEE EXPECTATIONS

I AM MORE LIKELY TO BUY FROM / WORK FOR A COMPANY THAT
STANDS UP FOR:

73%

of CEOs say that consumers have

the biggest impact on the way they
manage sustainability

ENVIRONMENTAL SOCIAL GOVERNANCE

- CONSUMERS . EMPLOYERS 8 3 0/0

of consumers think companies

should be actively shaping ESG
best practices

Source: UNCG -PwC Consumer Intelligence Senes June 2, 2021



CEOs SEE THE FUTURE BUSINESS VALUE

IMPORTANT TO THE FUTURE SUCCESS OF THEIR BUSINESS

o OF CEOS FROM COMPANIES WITH MORE THAN US$1 BILLION IN
o ANNUAL REVENUES BELIEVE SUSTAINABILITY WILL BE

BRAND INCREASE 55 719%
T 71%

REVENUE GROWTH

KEY

RISK MITIGATION
. Creating value today

. Creating value in the

COST REDUCTION next 5 — 10 years

Source: UN Global Compact-Accenture Strategy 2015 CEO Study



DELIVERING BUSINESS GOALS

WHEN A COMPANY EMBEDS SUSTAINABILITY IN ITS STRATEGY AND PRACTICE, IT...

DELIVERS:

« Short-Term and

« Customer Loyalty « Greater Profitability

Long-Term Value

« Employee Relations » Higher Corporate

= Operational Efficiency Valuation Creation for

« Stakeholder

Engagement

» Lower Cost of Capital Shareholders and
Society

« Supplier Relations
» Sales & Marketing
= Risk Management

« Media Coverage

« Innovation

Source: UN Global Compact - PwC Consumer Intelligence Series June 2, 2021



IMPROVED FINANCIAL PERFORMANCE
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During COVID-19, companies with higher ESG scores
performed 50% better than their peers (Bloomberg)

Source: UN Global Compact



UN Moldova & Private Sector
- More than 20 past & active Partnerships in various areas

Orange, European Space Agency, Premier Energy

* Promote gender equality and combat violence against women
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* Reducing electrical hazards and accidents among children
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Areas for engagement

* Assessment of SDG contribution and alighment & development of Sustainability
Strategies

* Cooperation on specific sustainability initiatives with a focus on inclusion
(gender, human rights, youth, people with disabilities etc.)

* Contribute to UN key actions and advocacy campaigns

* Ecologization initiatives for enterprises and industrial parks

* Initiatives to motivate students studying abroad to return to Moldova
* Development and placement of investment products for migrants

* Valorising the returning migrants- integration into sectors with biggest gaps

Source: UN Global Compact - PwC Consumer Intelligence Series June 2, 2021



UN Resident Coordinator Office
Our contacts:

Laura Fiorotto, UN RCO Team Leader
laura.fiorotto@un.org
m. +373 68190906

Veaceslav Palade, Partnerships Officer
veaceslav.palade@un.org
m. +373 69177328




